The Market Matchmaker: Finding The Right Markets For Your Products

Given the increasingly competitive business landscape, leaders need to be able to identify and capitalize on new opportunities.
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Aeton brings extensive consulting and forecasting experience on

innovation and go-to-market strategies, particularly for leading,
world-class clients in the Fast Moving Consumer Goods (FMCG)
industry, both in Asia-Pacific region as well as other markets
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Thank you!

As next steps, feel free to reach out to share the details around

your speaking engagement needs, so that the approach would
be tailored around your needs.

Aeton Lim, MSID SID-AD

Accredited Board Director of Singapore Institute of Director (MSID-AD)
Strategic Analytics & Insights, Innovation Consultant
Certificated Foresight Practitioner
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